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Introduction

Although Google serves as the go-to search engine for many Internet
users, there still seems to be a large unawareness for its other tools.
Here at HubSpot, we feel it s important to discuss Google s various tools
as they fit in nicely within the type of marketing we and our customers
practice: inbound marketing.

As you have noticed, traditional marketing activities have hit the back
burner, establishing a stale and ineffective method of reaching
consumers. As a response to this changing environment, we need to shift
our focus to attract people who are actively searching for products online.
That's where inbound marketing comes in.

Inbound marketing accurately conveys the challenges your consumers
are facing and what types of solutions they are looking for. It takes
advantage of the way people communicate and do research. We are
using search engines, reading blogs and tapping into our social networks
to find answers to questions and make purchase decisions. Companies
can utilize these different channels to better target their marketing
activities and bring in more sales.
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. Introduction

Inbound marketing is easy to measure, allowing you to see your return
on investment, whereas with traditional marketing techniques, it s much
harder to tell whether the money you spent is actually turning into sales.

One of the key players in this rapidly evolving landscape is Google.
While there are numerous search engines out there (Yahoo, Bing, AOL,
etc), Google remains the dominant destination people land on for
research and reviews.

However, Google is not only a search engine. It also owns a range of
assets that provide marketers with social networking and content
creation opportunities. This is what this eBook is all about. Hope the
tools we cover here will help you become better at inbound marketing!
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Google AdWords
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Google AdWords

Google AdWords is a provider of Pay-Per-Click (PPC) ads. It
allows businesses to create ads and target specific
keywords. As people search for these keywords, the paid ads
appear in Google paid search results.

Does that sound confusing? Let s break it down. For example, let s do a
search for a dentist in Cambridge, MA. As you can see in the screenshot
below, there are two types of results that appear in results:

dentist cambridge ma Search

* Cambridge Dentist | cambridgesidedental.com
Cat 'rbmg eSide Dental Associates Cambridge Readers Choice Award 2010
www.cambridgesidedental o
20 Hur riey Street, Ca mnogo MA
(817) 491-1403 - Di

Sponsored
links

Find a Dentist Near You - Sea ch for Dentistry By Area & Need
Sear ch Online or Cal nas 210
..... 1800dentist.c Ec:‘;r

Cambridge Dentist. Reviews of 40 Dentists in Cambridge, MA 0
Cambridge Dontists. Reviows of 40 Dentists in Cambridge, MA Dr. Russell Forman
General Dentist Dr. Seymour Andrus - Gereral Dentist Dr. David Fish ...

boston doctoroogie.com » Bosion » Dentk ached - Simika

Gentle Dental of Massachusetts
Gentle Dental of Massachusetts, Offering cental services, cosmetic dentistry ...
w.gentiedental conv - Cached - Simia

Cambridge Dentist | Cambridge, MA | Gentle Dental A
Cambridge, MA32 7161735433090 ntie Dental of Cambridge ... Gentie Dental of Find A Cambrid: cDon(s
c mbr'ds MAC2"° Cosmetic, Implants, Braces & Mor
57 Patient Offer, Try
ge (en 354330 Pitaicbni s Bhec Amg?c'%smg
1 100k my Xrays was super nice. Very Hisslessad
‘ Place page z1wmes.x Cam Ddoc
ed/lacv jes 1617 354-3300 - D
Dentist Clin jﬂmbnm_MA_Cﬁmm@i_a_l Ak}ﬂc_ﬂ_&hﬁ&m‘ex Aesthetic Dentis
Cambridge Dental Associates provides two locations 1o offer a full range of dental services to Call Us For A Smile Makeover!

Cambﬂdgo MA C 7-401-7799.
P-Deahl-DDS

ww goc ~acho Si D
wenue, Cnmbrdgo B bk A 2266 Mo
@ ( =rilpddns (617) 401 Directions
yelp.com (7) - judysbook.com (8 iace pag

1) Organic search results:
These search results are earned by accumulating a lot of inbound links and
SEO authority.

2) Sponsored links:

These are search results you pay for in order to rank for a specific keyword
combination.
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Google AdWords

J 75% of searchers click on organic search. Only 25%
of online searchers click on paid results.

Google AdWords Offers Contextual Targeting

As part of the Google Display Network, Google partners with hundreds of
websites, news pages and blogs that can feature your ads. And similar to
how it works with Google Search, your keywords determine where your ads
are shown on the Display Network, Google s Step-by-Step guide reads.

When you create a specific ad, Google can match it to a website it relates

to. For example, if you re a bakery and your ad is about a cake, it will fit in
well with the Dining and Wine section of The New York Times. This is called

contextual targeting.

In order to create engaging display ads, Google will also provide you with a
free Display Ad Builder tool.

GET STARTED: 2>

Go to adwords.google.com

1) Select a well-performing offer (a whitepaper, report, etc.).
2) Create a Google ad.

3) Design a call to action.

4) Launch and monitor performance.
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Google Docs
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Google Docs

Google Docs are free online documents that can be
accessed from anywhere, shared with your team and edited
by invited collaborators.

What Types of Google Docs?
There are five types of documents
you can create:

arONPE

Word documents
Spreadsheets
Presentations
Drawings

Forms

Sharing & Full Access

After creating a document, you can
share it with anyone who needs to
view, edit or manage it. Once you
are in the document, a share button
in the upper right corner will allow

Go« 18113 docs

HubSpMt

Home x

Create new v | | Upload ~ Documents v Imag
& Document - ] Actions¥
O Presentation
MODIE TODAY
E Spreadsheet oD EJ.ZDH
3 Form | Mew Cal
) MODIFIED EARLIER
Drawing
m Caollection O S Meet th
MODIFIED EARLIER
From template... 7 B Compar:

you to edit the users who can have
access. All you need to do is enter
names/email addresses.

£i Share |~

Saved
Share...

Email collaborators...

Email as attachment..

Send message to collaborators....
Publish as web page...

View as web page (Preview)

\loha™
'8/2008

lawaii
» Wang

Scheduling & Efficiency

Google Docs helps you become
efficient at calendaring and
scheduling content. For instance, at
HubSpot, we use Google
spreadsheets to keep a running list of
our blog post ideas, email marketing
sends and upcoming webinars. In
this way, we ensure everyone on the
team is aware of our activities and
can help out as necessary.
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Google Docs

Content Creation & Collaboration HUbsabt

Google Docs helps with brainstorming new
content ideas and collaborating within the Create event | Quick add
actual creation process. Maintaining these
docs, you can eliminate unnecessary meeting
time and be more efficient.

June 2011
M T W T F 5§ 8
ioxm 1 2 3 4 5
6 7 & 9 10 11 12

Calendars & Meetings 13 14 15 16 17 18 19
Lastly, Google calendars also provide you 2021 22 23 24 25 36
with a helpful platform to stay organized, 27 28 29 30 1 2 3
create reoccurring events and remember 4 5 6 7 8 9 1

deadlines. At HubSpot, we even use them as
a way to keep track of when our team
members will be away from the office.

My calendars

HubSpot Email Marketir £2 5‘

HubSpot Webinars -

GET STARTED: 2>

Go to Docs.Google.com

1) Select a content series (blog articles, webinars, videos, email).

2) Create a document around that content
3) Share document with co-workers.
4) Collaborate, modify and publish.
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Google Keyword Tool
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Google Keyword Tool

Google s Keyword Tool helps you create a solid keyword
research strategy. While it s part of Google AdWords, you
can also use some of its capabilities without being enrolled
in a PPC program.

Why Keywords Matter?

People enter keywords into search engines in order to find information and
entertainment, conduct research and make purchases. As a business, you want
online searchers to find you and your company s website when they make
queries relevant to your product or service. That s why doing the right keyword
research is essential and can help you attract more qualified traffic to your site.

How Google s Keyword Tool Works
You can do two things by going to the website:

1) Enter keywords and the Keyword Tool will return synonyms of those keywords.
2) Enter a website and the Keyword Tool will suggest keywords used within that
website.

Find keywords

Based an one or mare of the following:

Word or phrase (one perline) Website

A

[T Only show ideas closely related to my search terms (2
Advanced Options and Filters  Locations: United States % Languages: English %
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Google Keyword Tool

How Competitive Keywords Are

In addition to suggesting keyword ideas,
Google s Keyword Tool will also tell you
how competitive these phrases are.
Generally, you don t want to choose
highly competitive keywords, but you
want to focus on the ones you can
realistically start ranking for.

Monthly Searches Help Strategize
Google s Keyword Tool will also inform
you on the monthly searches for
keywords (approximately 12-month
average of user queries). When you
specify a country or a language in your
search, you can also look into the local
monthly searches. So if you re a local
company or a company looking to
expand nationally or internationally, this
strategy will work to your benefit.

GET STARTED:

Go to GoogleKeywordTool.com

Nuwber of results

lBMog e :upalo abeuw

coa)

< More Ser\er.‘ c

mote sPe.ciFn'e -

The Long-Tail Keyword Strategy
There is no way we can discuss keyword
strategies  without mentioning the
importance of the long-tail keyword. It
refers to the usage of narrow and specific
keywords rather than going for the broad
terms. The latter are highly competitive
which, as Matt Powell noted in 2008,
means big costs and also low
conversion rates. An example of a long-
tail keyword strategy would be to target
the phrase youth education program
Massachusetts instead of just the
generic term education.

>

1) Enter a keyword you want to be ranking for.
2) Find out synonymous keyword combinations.
3) Choose one low on competition & with decent monthly traffic.

4) Write a blog post around it.
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Google Alerts
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Google Alerts

Google Alerts is a free tool used by marketers to monitor
brand name, key industry terms and competitors.

Why Receive Alerts?

Google Alerts enable you to easily
monitor the Web for desired keywords,
sending you email messages when these
terms are being used.

For example, we use Google Alerts to

monitor the word HubSpot along with
inbound marketing and Internet

marketing. It s one way to stay on top

of news related to our industry and brand.

Google Alerts
Google Alerts

Google Alert - social marketing content

Google Alerts to me

Generally, Google Alerts are useful
to marketers who don t have the
time or resources to be proactive
about monitoring the Web for
specific mentions. Google does the
searching for you! As an example,
see below a Google Alert for social
marketing content.

Google Alert - social marketing content

Google Alert - social marketing content

jetails 4/29/09 . v

Google News Alert for: social marketing content

Great New Social Media Marketing Tool pitchengine

Be sure to keep these essential content marketing elements in mind as you craft your

¥

Build a Better Online Persona. Four Steps

. social media release—and your broader strategy: Use a pithy descriptive ...
- o6 all st this tog

April 28, 2009 (CIO) Social networks including Facebook, Twitter and LinkedIn have enabled everyone

to become instant publishers. As a result, the content ...

ee all stories on this

Mobile Social Networking Unleashed
PC World - US

With computer-like smart phones poised to surpass 308 million shipments in the next two years, the

prospect of having a location-aware. content-rich handset ...
Sae all stories on this topic
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Google Alerts

Don t Worry, You Can Filer the Alerts Google alerts
More email? That s the last thing |
want, are probably the thoughts running Search terms: Erevew resls
through your mind while you are reading Type: Everything ]
this. But don t worry! There is a way you How often: | Once a day [=]
can filter the email alerts. Volume: - [Only the best results [=]
Deliver to: georg20m@gmail.com [=]
When signing up for Google Alerts, you

can select the type of content you want
Google to look for (e.g., blog post, news
articles, video, etc) and how often
notifications are sent.

Let s say you choose a popular topic
which is basically popping up 24/7. You
might not want to be alerted every single
time it gets a mention. Luckily, you can
opt for daily or weekly alerts.

GET STARTED: 2>

Go to Google.com/Alerts

1) Pick a few industry terms.

2) Set up Google Alerts for each.

3) Monitor your presence.

4) Create content around newsworthy stories.
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Google News
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Google News

Google News helps you leverage the buzz around fresh
news stories and instantly follow up with recent events.

Generate Content Ideas

Google News provides you with a
great platform to find news relevant to
your industry and generate content
ideas from the results you see. Take
advantage of a story s timeliness and
piggyback on its newsworthiness.

For instance, in the query below, we
looked for news matched to the
phrase inbound marketing. One of
the results Google News returned
was an announcement of a survey
posted only an hour after our query
was made. This is the perfect
opportunity to write a blog post!

HubSpMt

Be an Industry Thought Leader
Writing about recent industry
trends and events will turn you into
an industry thought leader and a
go-to resource for online
searchers.

Remember to offer your unique
perspective on the topic you are
covering, and even include quotes
from experts in your organization.
If you are feeling especially
passionate about the issue,
consider creating a video about it!
Once you nail down the topic, you
can choose from a range of
content formats (e.g. video, blog
posts, ebooks, press releases,
etc).
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